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Preview :
This thesis project aims at studied the consumers preferences for beers et meals pairings. For this purpose,
the perceptive and cognitive process involved in consumers' preferences will be investigated. In the one
hand, the interactions between the meals' and beverages' sensory characteristics will be explored to define
on which case the pairing is based on similarity, contrast or complementarity widely approached in the
literature. In the other hand, the contextual factors which may have an impact on the consumers preferences
for beers & meals pairings will be studied.
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